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Part A

Answer any five questions. Each question carries 2 marks.

What is Branding?

What are the benefits of Global Segmentation?

What are the limitations of Media Planning?

What are the Tax Considerations in Media Planning ?
What is Sales Mnagement?

What is DGFT?

What is EOUs?

Maximum Marks: 60

(5%2 = 10 Marks)

Part B

Answer any five questions. Each question carries 6 marks.

What are the three approaches to segmentation in international marketing?
Explain about the Range Brand Strategy.

What are the language barriers to effective advertising Communication?
How can select the right Media?

What is Export Sales Management?Give detailed Explanation.

Write a short note on Commaodity Board.

Explain about the main activities and services of ITPO.

f (5%6 = 30 Marks)
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Part C
Answer any twe questions. Each question carries 10 marks.

Question number 17 is compulsory .

15. What are the important factors affecting the selection of an advertising Media?

16. How to Create a Media Planning Strategy?

Compulsory Question

17. Explain Export Promotion Trade Bodies.
(2x10 = 20 Marks)
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