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Part A

Answer any five questions. Each question carries 2 marks.

What is IMF?

What is IDA?

Mention any three objectives of UNCTAD?
What is meant by Trade Blocs?

What do you mean by Free Trade Area?
What you mean by globalization?

What do you mean by WIPO?
(5%x2 = 10 Marks)
Part B

Answer any five questions. Each question carries 6 marks.

What are the various Eligibility Criteria's for memebership in IBRD?
Give a short note on MIGA.

What are the objectives of MIGA?

Explain the impact of economic integration on developing economies.
what are the benefits available to Most Favored Nation?

What is Regionalisation? How regionalization accelerates economic growth among
regions?

What is WIPO? What are the roles of WIPO? o
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PartC
Answer any two questions. Each question carries 10 marks.

Question number 17 is compulsory .

15. Explain in detail the role of International Economic Organisations in the world Economy.

16. Explain the role of Regional Integration in promoting global business.

Compulsory Question

17. The case presents an overview of Nokia's entry and expansion strategies in India. In the
-past more than one decade, Nokia has emerged as one of the most recognized brands in
i India, surpassing some of the Indian business conglomerates in terms of revenues. The
marketing strategies adopted by Nokia in India are very user friendly and the Nokia brand
has become synonymous to mobile phones in the country. While Nokia considers India as
one of the most important markets for its future growth, the company has been facing stiff
competition in the recent years from Korean players like Samsung and LG. The case
highlights Nokia's strategies to compete with Korean companies and its product
expansion plans in the near future. Answer the following questions:(1). discuss the
expansion strategies adopted by Nokia in India(2).Discuss the challenges faced by Nokia
in the Indian market.
(2x10 = 20 Marks)
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