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Part A

Answer any five questions. Each question carries 2 marks.

1. Elicit two value additions through IMC.
2. What is advertising campaign?

3. What is advertisement copy?

4.  Online sales promotion methods.

5.  Exhibitions.

6. DAGMAR.

7.  Social media marketing.
(5x2 = 10 Marks)
Part B

Answer any five questions. Each question carries 6 marks.

8. Why is it important for those who work in marketing to understand and appreciate all the
various integrated marketing communication tools and how they can be used?

9. Explain the process involved in the selection of an advertising agency.

10. The internet has changed the advertising environment forever. Discuss the impact the
Internet has had on advertising and evaluate what this has meant for traditional media.
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12.

13.

14.

15.

16.

17.

Preview

Discuss the steps involved in the personal selling process of an air purifier targeted at th
urban households.

Use any of the Response Hierarchy Models and analyse the various steps in MARCOM.

What factors make the task of an international marketer more difficult than domestic
marketing?

What are the ethical guidelines to be followed in advertising in India? What is the role
played by ASCI in regulating Indian advertising industry?
(5%6 = 30 Marks)
PartC
Answer any two questions. Each question carries 10 marks.

Question number 17 is compulsory .

Assume that you are the marketing communications manager for a brand of paper towels.
Discuss how AIDA model would help you in developing an advertising strategy for this
brand.

Your company's brand of soft drink is facing the allegation that its ingredients have
chemical substances above the permissible levels. How would you overcome this
negative publicity?

Compulsory Question

A start up, low-budget company wants to market its detergent powder in a phased
manner. Suggest what promotional method(s) should it adopt, and why?

(2x10 = 20 Marks)

202





