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M.B.A. DEGREE EXAMINATION, JULY 2017
Fourth Semester
PRODUCT AND BRAND MANAGEMENT
(2015 Admissions—Regular/2012 to 2014 Admissions—Supplementary)

Time : Three Hours Mazgimum : 60 Marks

Answer all questions.

Each question carries 12 marks.

1. (a) Explain the terms ‘convenience products’ and ‘speciality products’ giving suitable examples.

(b)

(a)

(b)

(@)

(b)

(a)

(b)

(a)

(b)

Or

Briefly compare a producer’s marketing - mix for a convenience product with those for a
speciality product.

What are the key consideration in designing positioning strategy for a product ? How can it
be applied in small cars in India.
Or
: ]
Write notes on :

(i) Category attractiveness analysis.

(i) Competitor analysis.

Explain how product planning is made for existing products.
Or

What are the different stages in new product development process ? Analyse the factors
contribution the success and failure of new products in India.

‘Does brand help in getting competitive advantage over other products’ ? Explain this statement
with respect to footwear. ’

Or

What is the goal of a successful brand awareness campaign ? What are the different types of
brand awareness ?

Discuss the advantages and disadvantages in global branding.
Or
What is brand identity ? How does it enable to create loyal customers.
(5 x 12 = 60 marks)
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M.B.A. DEGREE EXAMINATION, JUNE 2019
Fourth Semester

PRODUCT AND BRAND MANAGEMENT

(2015 and 2016 Admissions—Supplementary)

Three Hours Maximum : 60 Marks
Answer all questions.
Each question carries 12 marks.
. (a) Explain the scope and importance of product management.
Or
(b) What are the factors that affect the product management decision ? Explain.
. (a) Write short note on brand identity and brand image.
Or
(b) Discuss the process of customer analysis and competitor analysis.
(a) What are the factors responsible for new product failures ? How revitalization of new products
be possible ?
Or
(b) Discuss the strategies used for launching a new product in the competitive market.
(a) Discuss the role and benefits of braﬁd ambassadors for a sports product.
Or
(b) Discuss various stages of product life-cycle and state the appropriate marketing strategies for
each stage.
(a) What are the factors should be considered while launching a new brand ?

Or
Explain the need of brand transfer and how a brand transfer be sustained for long term.

(5 x 12 = 60 marks)
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M.B.A. DEGREE EXAMINATION, JULY 2018

Fourth Semester
PRODUCT AND BRAND MANAGEMENT

(2016 Admissions—Regular/2013 to 2015 Admissions—Supplementary/2012 Admissions—

Mercy Chance)

Time : Three Hours Maximum : 60 Marks

1. (A)

(B)

2. (A)

(B)
3. (4)

(B)

4. (A)

(B)
5. (A)

(B)

Answer all questions.
Each question carries 12 marks.

What are the different product mix and line decisions ? What do you mean by managing line
extensions ?

Or

Explain the term ‘product line’, giving suitable examples. Discuss the factors that make
companies pursue product line extensions.

Describe the role played by sales forecasting and product positioning towards the success of a
product in the market.

Or
Bring out the significance of consumer analysis in marketing a product.
What are different stages of New Product Development Process ?

Or

Taking the example of fast moving consumer goods, how will you generate a new product
idea ?

What are the factors considered by the companies when they want to brand their product ?
Or
Discuss the challenges faced by brand managers in building brands in the modern times.
Describe how brand revitalization can be explored.
Or
How does the company develop and manage the brands they introduced in the market ?

(5 x 12 = 60 marks)
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M.B.A. DEGREE (SUPPLEMENTARY) EXAMINATION, JULY 2015
Fourth Semester
BRAND MANAGEMENT
(Old Scheme—2010 and 2011 Admissions)

: Three Hours Maximum : 60 Marks
Answer all the questions.
Each question carries 12 marks.
Describe the functions of brand managers ? What are the essentials differences between brand
management and product management ?
Or
Briefly explain growing importance of branding in Indian market ?

Explain in detailed the strategies adopted by the marketer in the brand life cycle ?
Or
What are the advantages and disadvantages of celebrity endorsement ? Explain with examples.
Explain in detailed the factors involved as a part of legal considerations for branding ?
Or
‘What is Brand Identity ? Briefly explain sources of brand Identity ?
What do you mean Brand Positioning ? What different strategies of brand positioning ?
Oor
What are the factors to be considered by a Brand Manager for selection of a good brand Name ?
Compulsory :

If you are brand manager of Nokia Mobile phone, what are the strategies adopted by you for
brand repositioning ?

(5 x 12 = 60 marks)
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M.B.A. DEGREE (REGULAR/SUPPLEMENTARY) EXAM]NATION
AUGUST 2016

Fourth Semester
PRODUCT AND BRAND MANAGEMENT

(2012 Admission onwards)

Three Hours - Maximum : 60 Marks

Answer all questions.
All questions carry equal marks.

(a) What is Product? Explain its various classifications. State the role of Product Manager.

Or

(b) Discuss the scope, importaxice and challenges of Product management.

(a) Examine the process and problems in competitor analysis and consumer analysis.

Or

(b) What is meant by sales forecasting ? Explain its various methods.

(a) Discuss the new product developl?:ent process.

Or

(b) Explain the reasons for failures in New Product Development. How would you overcome

them ?

(a) Write a note on :

(b)

(a)

(b)

(i) Brand equity. (ii) Brand Loyalty.
(iii) Brand evaluation. (iv) Brand ambassadors.
Or

Explain the various techniques of measuring brand awareness. State the need for maintaining
brand personality and brand extension.

What are the procedure to develop the brand to a new product? State the steps to be taken to
sustaining a brand.
Or
What do you mean by Brand Transfers ? Explain the features of brand extension for a product.
State the strategies to be followed to globalise the brand.
(5 x 12 = 60 marks)
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M.B.A. DEGREE (REGULAR/SUPPLEMENTARY) EXAMINATION
JULY 2015

Fourth Semester
PRODUCT AND BRAND MANAGEMENT
(New Scheme—2012 Admission onwards)
Time : Three Hours Maximum : 60 Marks

Answer all questions.
All questions carry 12 marks each.
1. (a) State the meaning Product. How product is differ from service ?
; Or
(b) Analyse the role and responsibilities of Product Manager.
2. (a) Give a details on Marketing Planning Process.
Or
(b) Briefly explain the following (i) Consumer Analysis ; (ii) Competitor Analysis.

3. (a) Whatis New Product ? What are the challenges in New Product Development ? Also give your
suggestions to manage it.

Or
(b) Scan the reason for New Prodyct failure. Also point out your views to rectify it.
4. (a) Brandisa tremendous value for both Manufacturer and Consumer. In the light of the statement
discuss various functions performed by Brands for both.
Or
(b) Define Private Lable Brands. Give examples for Private Lable Brands. Why do retailers prefer
Private Lable Brands ?

5. Read the case given below and answer the questions given at the end of the case.

Launching New Soup :

- A food company wants to develop a new soup to enter the healthy soup market. The new soup will
consist of vegetables, proteins and fiber and will be positioned as a complete meal”. The company
has to compete against established soup players in the market. For this the company plans to
conduct blind fold taste tests, asking the consumer to compare the new product with a variety of
soups alternative currently available in the market.

You are the head of the new product committee and the president of the company wants that
the launch be successful. You have been asked to think about the Brand Name, its positioning in
the market, and other things about its successful launch.

Questions :

(a) You have been assigned the task of launching new soup in the market. Discuss your elements
of launch mix

(b) Suggest how would you position your product in the market and suggest an appropriate
brand name for the new soup you plan to launch in the market. Justify your choice

(5 x 12 = 60 marks)
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M.B.A. DEGREE (REGULAR) EXAMINATION, SEPTEMBER 2014

Fourth Semester ‘
PRODUCT AND BRAND MANAGEMENT
(New Scheme—2012 Admissions)

Three Hours Maximum : 60 Marks

(a)

(b)

(a)

(b)
(a)

(b)

(a)

(b)

(b)

Answer all questions.
All questions carry equal marks.

Describe the role of environment scanning before designing product.

Or
Explain how pre-emptive approach to market will help in effectively handling Competitive
structure in the market.
Describe the role of celebrity endorsement in creating brand equity and thereby brand
loyalty.

Or
Explain how, global brand are creating threat in domestic markets.

What are various strategies adopted by marketers to create market for their products in global
markets ?

Or

What are major challenges faced by manufacturers in designing products targeted towards
cross cultural environments.

Effective analysis of consumer behaviour helps in efficient sales forecasting. Explain.
Or

What are the major tools available for forecasting demand for product on domestic and
multinational markets ?

Describe how parent brand equity helps in market penetration of its sub brands using suitable
example.

Or

Explain various strategic alternatives available on the hands of the organization competing
in highly fragmented / perfect market structures.
(5 x 12 = 60 marks)





