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a\\‘\\x M.B.A. DEGREE EXAMINATION, NOVEMBER 2017
Third Semester
INTERNATIONAL MARKETING

(2016 Admission Regular/2013 to 2015 Admissions—Supplementary/2012 Admissions
Mercy Chance)
Time : Three Hours Maximum : 60 Marks
Answer all questions.
Each question carries 12 marks.
1. (a) Give an overview of the international marketing management process.
Or
(b) Explain the concept and significance of international marketing information system.
2. (a) Write an elaborate note on international product planning.
Or
(b) Discuss the steps involved in new product development.
3. (a) Explain the international pricing process and policies in detail.
Or

(b) Discuss the strategies used in the selection and management of international distribution
channels and overseas agents.

4. (a) Discuss the various tools used for international promotion.
Oor
(b) Enumerate the various complexities and issues involved in international promotion.
5. Compulsory :
Discuss international marketing environment in detail.

(5 x 12 = 60 marks)





