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M.B.A. DEGREE EXAMINATION, OCTOBER 2019
Third Semester
INTEGRATED MARKETING COMMUNICATIONS
(2018 Admissions—Regular/2017 Admissions—Supplementary)
Time : Three Hours Maximum : 60 Marks
Part A

Answer any five questions.
Each question carries 6 marks.

jury

Highlight the reasons for growth and importance of integrated marketing communication.
2. Elaborate the process involved in IMC.

3. What important factors should be considered in developing media plan ?

4. Summarise the advantages and disadvantages of Television Advertising.

5. Elaborate on the consumer promotion oriented goods used by retailer to encourage them to make
a purchase.

6. Why is it necessary that the theme of consumer promotion and advertising to be integrated to
achieve successful promotion ?

7. Explain the various objectives of IMC Campaign.
8. Differentiate between marketing PR and publicity.
(5 x 6 = 30 marks)
Part B

Answer any two questions.
Each question carries 10 marks.

9. Why consumer behaviour, Brand Management and Promotion are the basic foundation to the
process of IMC ? Use industry examples to explain this.

10. Analyse how emerging new media offers opportunity to build customer relationship.
11. How do you prepare a budget for Marketing Communication ? Elaborate.
12. Scan the impact of technology on MARCOM.

(2 x 10 = 20 marks)
Turn over
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Part C

Compulsory guestion.
It carries 10 marks.

13. Aleading 350 CC Motorcycle manufacturer is introducing a new line of fuel efficient Motorcycles
targeting the urban market and has already created the advertising campaign, (a) How would
you assess the effectiveness of the campaign ? Suppose the aforementioned manufacturer is planning
a sales promotion campaign to augment its advertising campaign for the new line of Motorcycles,
(b) What kind of Sales Promotion Method would you propose and why ?

(1 x 10 = 10 marks)
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M.B.A. DEGREE EXAMINATION, OCTOBER 2019
Third Semester
INTEGRATED MARKETING COMMUNICATION
(2015 and 2016 Admissions—Supplementary)

Three Hours Maximum : 60 Marks
Part A
Answer all questions.
Each question carries 12 marks.
(A) Discuss in detail benefits and barriers of the integrated marketing communication with suitable

examples.
Or
(B) Elaborately explain Response Hierarchy Model.

(A) Discuss What are the basic difference between planning and decision making in advertising
management ? How does an advertising plan differ from an overall marketing plan ? How do
advertising decisions differ from other types of marketing decisions ?

Or
(B) Briefly explain legal and ethical aspects of advertising with suitable examples.
(A) Discuss the Pros and cons of trade oriented sales promotion with suitable examples.
Or
(B) Write short notes on :
(i) Mobile advertising, (ii) Word of mouth (iii )Village fair (iv)Transit advertising.
(A) What type of sales promotion tools would you recommend for (1) Mobile phones (2) Salt
(3) Pen (4) Fan (5) Lap top.
Or

(B) Discuss the of consumer generation and virtual community influence on integrated marketing
communication.

Case study (Compulsory) :

A dog food manufacturer is trying to chooses between medium A and medium B. Medium A has
10,000,000 readers and charges Rs./20,000 for a full page advertisement (Rs./2 per 1000).Medium
B has 15,000,000 readers and charges Rs./2,5000 for full page advertisement (Rs./1.67 per 1000).
What other information does the dog food manufacturer need before deciding which is the better
medium. Discuss in detail.

(5 x 12 = 60 marks)




image4.jpeg
F 1897 Reg. No

Seot .
%\\ \\‘( M.B.A. DEGREE EXAMINATION, NOVEMBER 2017
Third Semester
INTEGRATED MARKETING COMMUNICATION

(2016 Admissions—Regular/2013 to 2015 Admissions—Supplementary/2012 Admissions—
Mercy Chance)

Time : Three Hours Maximum : 60 Marks

Answer all questions.
Each question carries 12 marks.

1. (a) Discuss the steps involved in buying decision process
Or
(b) What is DAGMAR Model ? Explain communication process in DAGMAR approachv
2. (a) Discuss the risk involved in celebrity endorsement
Or
(b) Discuss the role of print advertising in IMC
3. (a) What are the various types of advertising agencies ?
Or
(b) Explain client agency relationship in advertising.
4. (a) Explain trade oriented sales promotion with suitable exémples.
Or
(b) Discuss the role of event management for sales promotion.
5. Compulsory :

A company wishes to launch new toothpaste, which could prevent tooth decay. But there are
multiple brands of tooth paste available in India. As a marketing executive prepare
advertisement strategy to promote your product online, so that the company’s new brand
could be established in India.

(5 x 12 = 60 marks)




