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M.B.A. DEGREE EXAMINATION, JUNE 2019
Fourth Semester
E-BUSINESS STRATEGY
(2017 Admissions—Regular)
Time : Three Hours Maximum : 60 Marks

Part A

Answer any five questions.
Each question carries 6 marks.

1. Write down the overview of e-business and e-business strategy.
Explain the building up barriers to imitation.

How did you exploiting new market spaces ? Describe.
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What are the strategies for internal organization ? Explain.
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Illustrate the need and importance of e-procurement.
Describe the consumer behavior and market segmentation.

Explain the creating effective web presence in e-business.
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Write down the website usability testing/evaluation frameworks.
(5 x 6 = 30 marks)
Part B

Answer any two questions.
Each question carries 10 marks.

9. Compare the value chain and value networks.
10. Explain the e-business revenue models in detail.
11. Tllustrate the B2B marketplaces and portals.

12. What are the strategies of social networking ? Explain.
(2 x 10 = 20 marks)
Part C
Compulsory question.

13. Discuss the technology infrastructure for e-business.
(1 x 10 = 10 marks)




