[bookmark: _GoBack][image: C:\Users\Marian\Pictures\My Scans\2020-11 (Nov)\DIGITAL MARKETING.jpg]
image1.jpeg
F 1891

Gerr®?
al\¥

M.B.A. DEGREE EXAMINATION, NOVEMBER 2017
Third Semester
DIGITAL MARKETING

(2016 Admissions—Regular/2013 to 2015 Admissions—Supplementary/2012 Admissions—

Mercy Chance)

Time : Three Hours Maximum : 60 Marks

1. (a)
(b)
2. (a)
(b)
3. (a)
(b)
4. (a)
(b)

Answer all questions.
Each question carries 12 marks.

Discuss the reasons for the growth of the digital media industry.
Or
Differentiate between traditional marketing and digital marketing.
Explain the online B2C buying process.
Or
What are the components of a website ? Give an example.
What are the factors that influence pricing in digital marketing ?
Or
What do you understand by bundle pricing ? Explain with an example.
How are goods sold through online intermediaries in digital marketing ?
Or

Explain the role of social media in digital marketing.

5. Compulsory Question :

Explain the purchase behavior of consumers in digital marketing. What are the expectations of

the customers in online marketing ?

(5 x 12 = 60 marks)




